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Elaine Cecconi (in her office), along with her partner Anna Simone of Cecconi Simone Inc. received the highest honour in the sales centre category for their work on “X" The Condominium.

Trailer days ancient history

Sales centres have
become sophisticated,
award-winning, even
models of eco-design

JOSEPHKIM

SPECIALTO THESTAR

When is a sales office not a sales of-
fice? Well, when you're hunting for
a new unit in Toronto’s red-hot
condo market.

Potential buyers now find them-
selves visiting “presentation galler-
ies” or “presentation centres.”

These buildings are a far cry from
the days when developers would
simply plunk down a construction
trailer — often with a nearby out-
house — on an emptylot.

Builders now routinely spend mil-
lions of dollars on these so-called
galleries, which act as key market-
ing tools to sell a particular lifestyle.

Some designs are so striking they
receive accolades from the building
and design industry.

Last month, the designers of five
sales centres in Toronto earned
awards from the Association of
Registered Interior Designers of
Ontario (ARIDO). It’s the fifth year
that marketing centres were among
the winners.

Elaine Cecconi and partner Anna
Simone of Cecconi Simone Inc. re-
ceived the highest honour in the

JOY VON TIEDEMANN PHOTOS

Above and right: the 5,000-square-foot presentation centre for X.

sales centre category for their work
on “X” The Condominium, a Great
Gulf Homes project at 590 Jarvis
St. The fact these awards are hand-
ed out is indicative of the just how
far builders will go to sell condos in
Toronto, Cecconi says.

The sleek and modern 5,000-
square-foot presentation centre for
“X” was built inside the shell of the
old Metropolitan Police headquar-
ters, but has since been gutted now
to make way for the 44-storey tow-
er on site. Units started at about
$180,000 during the first phase of
sales, with anew sales launch antic-
ipated in November.

These large budgets for presenta-
tion galleries allow designers to cre-
ate full model suites when years ago
only vignettes of kitchens or bed-
rooms were the norm.

“The budgets (for sales centres)
have certainly gone up an extraor-
dinary amount, that’s for sure,”
Cecconi says. “You're really trying
to represent what the product will
be to the buyer, and the ability to
show that has been created.”

Canadian designer Brian Gluck-
stein was also honoured by ARTDO
for his work at the sales gallery for
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DON'T MISS OUT ON THIS FINAL SUITE RELEASE

COME AND VIEW OUR NEW MODEL SUITE

IMMEDIATE OCCUPANCIES AVAILABLE’

VISIT OUR SALES OFFICE TODAY
% IF
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DEVELOPMENTS

NEW SALES OFFICE
22 WELLESLEY ST. E.
SUITE 601

MON - WED.  12PM - 6PM
THURS - FRI  CLOSED
SAT- SUN  12PM - 5PM
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These aren’t your dad’s sales centres

PRESENTATION from CO1

the Four Seasons Private Residenc-
es in Yorkville.

Available for viewing by appoint-
ment only, it offers a glimpse of
what's offered to those who buyone
of the luxury hotelier's 200 resi-
dences, which range in price be-
tween $1.6 to $16 million.

Amenities include a private bar
and lounge, private spa, housekeep-
ing services and 24-hour-con-
cierge.

Another project piquing interest
in the city is the $1-million-plus
presentation centre that TAS De-
signBuild has erected for its M5V
development at King St. W. and
Blue Jays Way.

G You're either
committed to
change,
leadership and
innovation or

you're not

MAZYAR MORTAZAVI
OF TAS DESIGNBUILD

I

M5V is in large part geared to the
environmentally conscious con-
sumer, and the sales office features
green-living strategies that the
completed development will incor-
porate. Residents, for instance, will
get a membership with the car
sharing company AutoShare.

The gallery is also the first in Can-
ada to be certified as representing
Leadership in Energy and Environ-
mental Design (LEED).

LEED is a building rating system
that is recognized as a benchmark
for design, construction and opera-
tion of high performance green
buildings.

The M5V centre uses high-effi-
ciency, sensor-activated fluores-
cent lights, low-flush toilets, and
expansive use of windows and sky-
lights to allow for natural lighting.

It’s powered by emissions-free

wind and waterpower (through
Bullfrog Power, which derives pow-
er only from emission-free sourc-
es) and incorporates a heat recov-
ery ventilation system that helps
cut energy waste.

It also employs two giant cisterns
that store rainwater from the roof-
top, diverting it to landscaping
around the building.

“You're either committed to
change, leadership and innovation
or youre not,” says TAS Design-
Build principal Mazyar Mortazavi.

“Consumers today are far more
educated and they look into this
(condo-buying) process with a
whole series of flags up already,” he
says. “If we want to sell this (LEED-
living) project, we have to educate
people about this.”

The price tag for M5V suites starts
in the low $300,000s.

Joe Latobesi has seen the evolu-
tion of presentation centres during
his 20 years working in the real es-
tate advertising business.

“The level of sophistication that
goes into the marketing of condos
here in Toronto does not happen
anywhere else,” says Latobesi, vice-
president with Montana Steele Ad-
vertising. He adds that market-sav-
vy consumers are seeking sophis-
ticated presentation centres.

“Everything is branded today. I
have a brand, you have a brand, and
it’s just amatter of tapping into that
brand and tapping into your likes,
dislikes,” he says.

Latobesi says the emergence of
multi-million-dollar sales centres
has come about because of the high
demand in Toronto’s condo market
in the past decade. “As the competi-
tion started to heat up, so did the ag-
gressiveness in terms of marketing
and so did the nature of the pre-
sentation centres,” he says.

Just like M5V, there are dozens of
developments looking to tap into a
niche market. The presentation
gallery for the Festival Tower devel-
opment in the entertainment dis-
trict opened in September.

This joint venture between the
Daniels Corp. and Canadian pro-
ducer/director Ivan Reitman and
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Mazyar Mortazavi uses the LEED-certified M5V sales centre to educate buyers about environmental design.

his family is geared toward film and
entertainment industry buffs.
Once complete, the 500 suites at
King and John Sts. — with prices
ranging from $300,000s to more
than $2 million — will rise above the
new headquarters for the Toronto
International Film Festival Group.
The developers are offering inti-
mate private screenings with spe-
cial TIFF guests and receptions
with world-renowned film stars.
Back at M5V, Mortazavi is not sur-
prised by the lengths developers
will go to lure buyers. And he says
there’s likely more innovation to
come when it comes to presenta-
tion centres as builder respond to
increased demands in the market.
“Consumers today are more savvy
than two, three and even five years
ago, and they need to be wowed,” he
says.
“We're not selling four walls and a
box, we're selling an experience.”

TORONTO STAR FILE PHOO
Not so long ago, a trailer was plenty good enough as a sales office.

® Elevator from underground parking level to each floor ® Connected underground

walkway to amenities

WERE GROWING INTO
MISSISSAUGAS MOST COVETED
RETIREMENT COMMUNITY

* Large floorplans featuring one bedroom plus den ~ two bedroom plus den designs

® Walk-outs to private patios & balconies ® Upgraded appliances

e ['| LIS Access to over 40,000 sq. ft. of amenities including: Gourmet Dining, Windows
Bar, 50's Diner & Bowling Alley, Games Room, Daily Activities, Evergreen Spa amenities
including Massage & Aesthetics, Aqua-Therapy Pool, Beauty Salon & Barber Shop,
Movement Studio, Strength Training Programs & more...

Call (905) 502-8882 www.originway.ca

VISIT OUR SALES OFFICE & 2 DECORATED MODEL SUITES BY KIMBERLEY SELDON
Main entrance off Mavis Road, just north of Eglinton in Mississauga
Mon - Thurs: 10am-6pm, Sat: 11am-6pm, Sun: 12pm-5pm, Fri & Holidays: Closed

* 2 Car Garage

* Granite Countertops
* Gos Fireplace

* Air Conditioning

+ Jetted Bath Tub

* Hardwood Floors

VISIT OUR
NEW MODEL
HOMES... CALL

1949, RY

TOWNHOMES

South Etobicoke’s Next Prestige Address

* 6 Appliance Package

* High Ceilings

* Locked Financing Terms
* 3 Bdrm & Den

* Walk to Go Station

* Minutes to Airport

* Minutes to Downtown
* Minutes to Lake

* Walk to Theatre
Restaurants & Shopping

* Best Access in City
* Superb Design
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NOW UNDER 416-253-5888
CONSTRUCTION OR VISIT MODEL HOME
' _ 2-6PM EVERY DAY EXCEPT FRIDAY
To View Our Real- 1-5PM SATURDAY & SUNDAY

Time Construction
Webcam Visit

www.originway.ca

¥ Model Home to View
at 160 Evans Ave
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